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IBSA Goalball Advertising Guidelines for Uniforms 

The purpose of these guidelines is to clarify the use of trademarks of manufacturers and brands, designs and other advertisements of sponsors. These guidelines apply to all persons/athletes participating in the IBSA world and regional championships and are for all uniforms (including warm-up clothes) used in the arena. 

IBSA subcommittee shall be the sole authority to finally determine whether the use of a manufacturer name, designation, trademark, logo or any other distinctive sign of manufacturer or sponsor complies with the subcommittee guidelines. Subcommittee’s permission to wear any name, design, trademark or logo on uniforms must be requested at least one month prior to the start of the tournament. 

The names, design, trademark, logo or any other sign of manufacturer or sponsor must be ethically acceptable and must not violate any human values of religion, race, sexual orientation or political views. Not acceptable products to advertise are alcohol, tobacco products, drugs etc. and cannot be in contradiction with the LOC’s advertising contracts.  The LOC is obliged to inform the participating teams three (3) months in advance of their advertising products. 

It is the NPCs responsibility to comply with these guidelines. NPCs shall be primarily responsible for ensuring that all items worn or used by the members of their delegation comply with these guidelines. NPCs need to get the permission from LOC by sending a clear photo with measurements of the product or sponsor’s name, design, trademark or logo. 

IBSA Goalball equipment and clothing 

Shirts/Jerseys 

- Manufacturer identification to a total size of 30 cm2. 
- Trademarks or any other designs of sponsors are allowed in front of the jersey to a maximum size of 10 x 30 cm2 or 300 cm2. 

Pants 

- Manufacturer identification to a maximum size of 15 cm2. 
- Trademarks or any other designs of sponsors are allowed in pants to a maximum size of 5 x 20 cm2 or 100 cm2. 

Elbow protection 

- Manufacturer identification to a maximum size of 6 cm2. 
- No trademark or any other designs of sponsors are allowed. 

Knee protection
 
- Manufacturer identification to a maximum size of 6 cm2. 
- No trademark or any other designs of sponsors are allowed. 

Socks 

- Manufacturer identification will be permitted, to a maximum size of 6 cm2. 
- No trademark or any other designs of sponsors are allowed. 

Eyeshades 

- Two manufacturer trademarks (one in print and one in Braille) per item will be permitted on the rubber band, to a maximum size of 60 cm2. 
- No trademark or any other designs of sponsors are allowed. 

Shoes/Footwear 

- All footwear items may carry the identification of the manufacturer as generally used on products sold through the retail trade during the period of 12 months prior to the Games. 
- No trademark or any other designs of sponsors are allowed. 

Caps/Headgear/Scarves 

- No advertisements, brands or manufacturer’s trademarks allowed. 

These guidelines are under the IBSA central guidelines in the subject of manufacturing identification and name, design, trademark or logo of sponsors on uniforms in major IBSA sanctioned tournaments and are subject to any modification due to a prior notice.

(Effective:  15 Feb 2014)
